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PSA Rhetorical Analysis


The PSA labeled Pete’s Couch is an Above the Influence commercial that has been on TV plenty of times. It’s a program made for the National Youth Anti-Drug Media Campaign, which is a program of the Office of National Drug Control Policy. Pete’s Couch is a perfect example of improvements made from anti-drug companies, or committees. The old commercials of people getting high and then shooting themselves or their friends, was so unrealistic I would of laughed at them if I was a teenager back in the day. The commercials from Above the Influence, like Pete’s Couch, hit the main issues on drugs and their negatives. After several decades of helping stoners find something to laugh at (which isn’t hard), Public Service Announcements are finally reaching their audience, by relating to them through telling the truth and demonstrating real life situations.


When thinking how this PSA is reaching its audience compared to previous ones, it is because they directed this PSA to their intended audience. In Pete’s Couch the actors look younger like they are about 17or 18 years old. These actors are meant to look this age so they can represent the intended audience. In addition the main actor who talks uses dialect that the audience understands and maybe even respects. Having actors who are the same age and who talk like the audience, this PSA is making connections with the intended audience. 

In addition to making connections with teenagers, the actors on a couch are put in front of screens that project fun events that teenagers usually do, and can do instead of smoking. Also in affiliation with the context, the main actor had a sarcastic attitude saying how they weren’t doing anything and “You have a better chance dying out there in the real world.”(Pete’s Couch) Speaking in general, sarcasm is like a second language to teenagers, so this makes a great connection with the audience. Also his sarcasm demonstrates a perfect image of how teenagers feel about the matter of smoking weed. He says, “ We smoked weed and nobody got hurt.” (Pete’s Couch) This is what all teenagers, who don’t see the harm in smoking weed, really think. That smoking isn’t as harmful as they’ve been taught and there really is no harm in doing this. The authors made clear that the harm in weed isn’t the act of doing it, but more of what you don’t do afterwards. They hit the major reason of why not to smoke, and do it in a way that will hopefully get teenagers to finally understand. The produces show a clear indication that they know who they are talking to and how to go about it.


Next we are going to look at the authors’ motivation. The motivation of the creators for these announcements is primarily to keep people “above the influence” and drug free. AbovetheInfluence.com states, “The more aware you are of the influences around you, the better prepared you will be to stand up to the pressures that keep you down.”(Above the Influence) The authors’ are trying to keep teens alert of the situations they put themselves in and to understand the power they truly have in making their decisions. They want teenagers to know the consequences of doing drugs, and by showing more commercials it allows teenagers to think in depth about these major issues. This gives the teenagers time to form their position on the matter before they get caught in a situation they don’t know how to handle. So their main motivation is to get teenagers to be above the influence. 


Above the Influence has been coming out with better commercials over the years that really appeal to the listener’s emotions and experiences. In other words, they have incorporated pathos into their strategy to make the commercials more effective. To be more specific we will look at the PSA called Pete’s Couch. This one demonstrates, that even though it isn’t dangerous, teenagers are wasting their time sitting on a couch while life is passing them by. The technique is used very well, by putting the commercial in a familiar setting that many people who have smoked weed before have experienced. If people are attentively watching and it goes according to plan, the audience may reflect on past experiences, and recall how they didn’t do anything for hours while life really was passing them by. They may become sad at the fact that they wasted time that could have been used making happy memories with their friends and family. They are telling kids not to take their life’s for granted and they will never get their teen years back so don’t waste them. This was a great approach used to relate to their audience.


The previous analysis’s about this PSA backup the argument of why this PSA should do better than previous ones. These only cover the background details and don’t go in depth about the effects of what is actually being said, or not being said. Before a PSA wasn’t good at convincing the audience to see their side of the argument mainly because they didn’t have experience and evidence in the field of drug usage, so they couldn’t backup their dramatic claims of what weed does to people. This PSA doesn’t tell the audience, don’t do it because it will hurt your lungs and may cause cancer. Pete’s Couch has the actor come out at the beginning and say, “I smoked weed…” (Pete’s Couch) This tells the audience that he’s smoked weed before so you should take advise from him. These words might have been the most important part of the PSA. These words convince the audience that the actor’s message is worthwhile to listen to. This grabs the teenager’s attention in the first couple seconds, which is one of the main goals in a PSA. Also it gains the audience’s trust and respect by showing them, this actor has credibility, and knows what he is talking about. This sets up the rest of the text, allowing the writers to get their point across with the attention of the audience


Now that they have the audience’s attention they make sure not to throw it away. They don’t come out and tell the teenagers smoking is bad and illegal and could seriously injure them. The actor describes how people have a lot better chance getting hurt out in the real world. He lists many events that sound entertaining and fun to teenagers, but says how they could be more harmful than sitting on “Pete’s couch”. He finishes by leaving the decision up to the audience but says, ““I’d rather take my chances out there.”(Pete’s Couch) The dialect is the most effective part of the whole script because it gains the audience’s attention and trust, doesn’t tell but show the audience why not to smoke, and then finishes by showing teenagers respect and telling them they can decide on they’re own.


The PSA does a great job recognizing their audience and making the appropriate connections. They demonstrate a real life situation that happens when many teenagers smoke marijuana. They effectively get their point across without having to undermine teenagers, making teenagers feel more appreciated and older. Hopefully this PSA works like it is supposed to, so teenagers don’t go wasting their lives. Above the Influence needs to keep coming up with this kind of material because over time it should work.
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