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The PSA labeled Pete’s Couch is an Above the Influence PSA that has been on TV plenty of times. It’s a program made for the National Youth Anti-Drug Media Campaign, which is a program of the Office of National Drug Control Policy. The people that are working for this campaign/policy are really motivated in the cause and show it by producing several PSAs. The producers and writers have been doing a good job assembling these PSAs, which are entertaining and grab the audience’s attention very well. More specifically in the PSA labeled “Pete’s Couch”, the author/authors get their intended audience’s attention by relating to them and using the art of rhetoric. This PSA also demonstrates that the author knows what marijuana is and the main problem with the use of this drug. All in all this motivated team of people got together and constructed “Pete’s Couch”, which illustrates the author’s knowledge on the subject and his expertise on how to get the message across to young adults. 
First the writers’/producers’ motivation for these announcements is primarily to keep people “above the influence” and drug free. AbovetheInfluence.com states, “The more aware you are of the influences around you, the better prepared you will be to stand up to the pressures that keep you down” (Above the Influence). The people in this campaign are trying to keep teens alert of the situations they may put themselves in and to understand the power they truly have in making their own decisions. They want teenagers to know the consequences of doing drugs, and by showing more PSAs it allows teenagers to think in depth about these major issues. This gives the teenagers time to form their position on the matter before they get caught in a situation they don’t know how to handle. So ultimately they are trying to make the world drug free one PSA at a time, starting with the youth of this nation. 

So now that there is a group who is motivated to help teenagers and young adults, they need to figure out how to reach them. “Pete’s Couch” does a good job of reaching its audience by relating to them. In “Pete’s Couch” the actors look younger like they are about 17or 18 years old. These actors are meant to look this age so they represent the intended audience, and maybe make teenagers more aware that this PSA is intended for them. Furthermore, the main actor who talks uses dialogue that the audience understands and maybe even respects. The actor who talks doesn’t use any big words that won’t be found in a 9th grader’s vocabulary. The words he uses and the way he looks are very similar to a teenager, which shows the author truly understands what his audience looks like and talks like. 
Also in affiliation with the audience, the main actor uses a sarcastic humor to explain his side on the issue. Speaking from experience and logic, the teenage years are a crucial time in people’s lives. Teenagers are growing up and hormones are making changes to their body and mind. Saying that, teens are at that age where they think they know everything and don’t like to be told what to do, or how to feel. This is why the sarcastic humor of the actor was a really good angle to work from because it doesn’t tell the audience what to do, but makes it very clear that smoking weed is a waste of time and pretty much pathetic. The actor states, “You want to keep yourself alive you go over to Pete’s, sit on his couch till your 86, safest thing in the world. Me? I’ll take my chances out there, call me reckless” (“Pete’s Couch”). The PSA leaves the decision up to the audience and doesn’t tell them what to do, but strongly guides and advises them to make the right decision. The producers show a clear indication that they know who they are talking to and how to go about it.
In addition to making connections with teenagers, all 3 actors are put in front of screens that project fun events that teenagers usually do, and can do instead of smoking. For example, a screen shows teens having fun on their bikes riding on a dirt trail, another shows a group playing basketball, and another shows a guy and girl ice skating. All this is going on while the 3 actors are sitting on the couch. The two teens that don’t talk are sitting there zoned out while the other actor explains, “You have a better shot dying out there in the real world; driving hard to the rim, ice skating with a girl” (“Pete’s Couch). This setup is ingenious the way it understands what teens would rather do than sit on a couch and smoke all day. This part uses one of the rhetorical arts called pathos because it makes an argument based on the emotion of desire. Young adults are drawn in by thinking how they would rather be out riding bikes, playing sports, or on a date than be sitting on a couch doing nothing. This paragraph explains the most crucial part of the PSA because it made the connections with the intended audience that will ultimately gain their attention and earn their respect, so they listen and comprehend the negative of marijuana. 
Additionally when looking at the art of rhetoric that the producers used in this PSA, they used ethos. Above the Influence has done PSAs before so this already gives them credibility on the issue of drugs. Also the campaign which was mention before, which is behind the scenes of these productions, strongly presents more credibility on their knowledge drugs, particularly marijuana in this PSA. This PSA brings this credibility to the table without showing it on the actual PSA (except for showing “Above the Influence” at the end), but it also gives the main actor ethos on the experience of smoking weed. Ethos is used when the actor simply claims at the beginning of the PSA, “I smoked weed…” (“Pete’s Couch”).  This supports the credibility of the PSA’s argument against marijuana because maybe teens will listen to the actor because he has done the drug before and knows what it’s like. Ethos in the PSA helps make the PSA more believable so the audience is more likely to agree with what it is concluding.
To continue on about how great this PSA accomplishes its task against smoking, when looking past all the strategies used to get the audience’s attention and keep it, the PSA makes a really good point showing the harm of using marijuana. The authors made clear that the harm in weed isn’t the act of doing it, but more of what you don’t do afterwards. The main actor says, “I didn’t get into a car accident, I didn’t O.D. on heroin the next day” (“Pete’s Couch”). He is saying that those things mentioned aren’t the reasons of why people shouldn’t smoke. Yea smoking delays people’s reactions and cognitive ability so they shouldn’t drive on the drug, but what if people know they won’t leave the place they’re at so they don’t see the harm in smoking. Additionally, yes marijuana is known as the gateway drug because sometimes people go onto harder drugs after weed, but that’s also because people who try weed are the ones who usually want to experience new things, including different drugs. So by the actor saying this, he eliminates people saying they aren’t hurting anybody, they are just going to chill on the couch and smoke. This also sets up for the main point made next that the problem is people don’t experience anything and expand their horizon to better themselves because they are too stoned. They hit the nail on the head and hopefully this gets teenagers to finally understand why marijuana is bad. 

The people who made this PSA did a great job recognizing their audience and making the appropriate connections to get their audience to listen. The PSA demonstrated a real life situation of what happens when many teenagers smoke marijuana. They effectively get their point across without having to undermine teenagers, making teenagers feel more appreciated and older in the end, making them more likely to agree. Hopefully this PSA works like it is supposed to, so teenagers don’t go wasting their lives. In conclusion this PSA makes a strong argument against marijuana and should be used as a tutorial for PSA producers in the future.
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