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According to the Ad council, “1 in 4 teens in a relationship say they have been called names, harassed or put down by their partner through cell phones and texting” (“Teen Dating Violence Prevention”).  This is a new phenomenon, with the growing popularity of the cell phone, textual harassment has become a problem because laws have not been established or made clear to define textual harassment.  It is becoming a growing dilemma.  According to textualharassment.com, laws vary from state to state, but California defines it as text that threatens physical harm, if it does not do this directly a text must be repeated in an obsessive manner.  Also, the intent of the sender is also taken into consideration.  
Cell phones have created an environment that has the potential to foster unhealthy relationship behavior and harassment because of the anonymous factor.  The public service announcement, “Teen Dating Violence Prevention-Textual Harassment” was produced by the Ad Council, partnered with Family Violence Prevention Fund and the Office on Violence Against Women, to raise awareness of digital dating abuse and “…provide the tools to initiate a conversation about this issue” (“Teen Dating Violence Prevention”).  Textual harassment is a growing problem affecting many teens today, so the PSA is important for raising awareness about it to prevent dating violence and other forms of harmful relationship behaviors.  The Ad council is a non-profit private organization that produces, distributes and promotes PSA and the groups they partnered with both actively work to end violence against women and children.  The ad council created a great PSA about this issue and has put much effort forth in raising awareness about the topic.  The PSA effectively understands their audience, delivers the message and uses rhetorical appeals to raise awareness about textual harassment.

The audience of the PSA is quite clear: teens to early twenties, all genders and sexual orientations, any racial or ethnic backgrounds, which own and use a cell phone and text message. The viewer can tell this because it is geared to an adolescent group of people, who use texting the most as a form of communication.  The PSA uses teenagers in school and outing settings to portray this.  Also, because of the intended audience’s age they could not necessarily recognize textual harassment as a problem or anything but normal.  The PSA follows a teenage girl who is constantly followed by a teenage boy dressed as a cell phone sending and reciting constant text messages.   The messages start when she is sleeping in her bed, then at breakfast with her family, then on her walk to school, then at school and finally at a friend’s house.  Here is where the authors establish their credibility, that enables them to reach their audience.  It is also easy to see that the authors understand their audience, because they relate to them.  They are able to connect and identify with their audience by using contexts that teens can relate to, like school, extracurricular actives, hanging out with friends, walking to and from school.  Also, they use “text language” that teens are familiar with.  The teens in the PSA talk, behave and look like normal teens which makes the overall effectiveness more powerful.

Another important concept the authors use is “text talk.”  Text talk is basically shortened forms of words, for example, in the PSA it opens with the phone saying “G-morning sunshine,” meaning good morning sunshine (Ad Council).  They also use “J K” or just kidding (Ad Council).  Teens that use text messaging probably are fully aware of this style of communication, because teens like to shorten words to text faster and more efficiently.  This level of connection is important because it helps the authors effectively target their audience, because its adds a sense of comedy, because it sounds funny out-loud, but at the same time the audience knows what it means and can relate to it.

However, there is a limitation here.  Text talk is a relatively new style of communication and is unknown to many parents and grandparents.  While their target audience is not the care givers, I think they could be considered a secondary audience because they too need to recognize textual harassment as problem.  When I showed the PSA to my mom and dad they did not quite understand it, this is not to say that no parent would understand it, however it is an important limitation.  Another limitation, to this particular PSA is the fact that it only exams men as being textual harassers.  This is not the case however because girls can certainly have the same capability to be harassers. 
The delivery also plays an important role in the appeal of the PSA.  Throughout the PSA the tone shifts from normal to more serious as the viewers see the girl growing more and more uncomfortable, and the texts continue to come and then the texts get more and more invasive. The viewers see this as the girl begins to clam up, has a scared look on her face, becomes silent, and is begins looking around.  Further, the PSA depicts the phone as a stalker; following the girl everywhere: in her room when she wakes up, with her at school, and then seeing her lights on.  The PSA portrayed an actual guy dressed as phone, it helps send the message that there is a person behind every text, and just as someone stalking and harassing you is dangerous, so is textual harassment.  

The message plays an important role in the significance of the PSA.  The message of the PSA is that textual harassment is dating violence.  The PSA shows the severity of the textual harassment as increasing over time.  This particular method is significant because that is how harassment usually begins.  While teens may think the constant texting is no big deal at first and the harassing will eventually stop, most times it does not and this can be very problematic.  While the texts in the PSA starts out as simply “Wakie-Wakie, text me back” it quickly turns into “I love you, jk. I hate you, jk” (Ad Council).  Shortly after that it turns into “I can see your lights on.” (Ad Council).  The significance is the relatively newness of the issue and how to address it and handle it is still unclear.
The appeals that the authors use further enhance the overall message of the PSA.  The authors use pathos, logos, and ethos to further get the attention of their audience.  The authors develop their credibility throughout the PSA as they relate to teens and their behaviors, as discussed above, and because they set the context of the message in a setting that is used by most teens.  Also, at the end, the PSA displays the Ad Council symbol, which is a trusted and credible organization.  
The PSA provides logic and reason by showing the girl and how uncomfortable and serious the problem became over time.  The early texts aren’t that bad, but they become more and more persistent and controlling.  This particular organization shows something that may be considered as nothing, can quickly turn into something serious.  This is displayed as the girl just ignores the text messages at first, and then becomes frightened and fearful as they keep coming.  The PSA gives teens a reason to care and be aware of textual harassment, because it shows the seriousness of it.  While some teens may regard it as nothing, as the teen in the PSA did, it only got worse.  However, this also provides a historical limitation,  As far as I know, there are only two laws that protect victims of phone harassment: the Telecommunications Act of 1984, states that malevolent phone calls are a criminal offense, and The Protection from Harassment Act of 1997, that protects a person form unrelenting contact that causes grief (Phone Harassment).  So, because of this there are limiting factors that make it clear cut or black and white to what exactly is problematic and ultimately illegal.

This then leads to the emotional appeals that the authors used.  While the PSA does have an underlying humorous factor, the overall PSA works to create fear in awareness.  The fear factor draws on a person’s own values and experiences.  The part where the boy asks for nude pictures probably best draws on these appeals, and at that point, a viewer would ask themselves where to draw the line.  This makes the viewer recognize the seriousness of the problem, by showing how it may seem like no big deal at first, but can turn into something very bad.  This is also an important aspect of the PSA’s second audience: the parents and/or guardians, because it makes them scared and angry for their teens.  Most times, the parents and/or guardians do not know what is happening, on their teen’s phone, and most times the teens will not tell their parents.  When the viewer sees that there could be someone asking for nude pictures from their teen it encourages parents to take a more active role in monitoring it.  Also, for teens to recognize the overall seriousness of textual harassment.  

Probably the most shocking aspect of the PSA that really draws on a person’s emotional appeals is, “Let’s try something new, nude pics; send me some” (Ad Council).  The PSA ends with “When does caring become controlling” (Ad Council)? Which is a perfect way to tie together the fact that most times these texts do not subside, they are inappropriate and can lead to very unhealthy relationship behaviors. The amount of messages demonstrates the controlling issue, but also the inappropriateness of the messages that evolve.

The PSA effectively understands their audience, delivers the message and uses rhetorical appeals to raise awareness about textual harassment.  With only a few limitations the PSA was able to send the message the authors intended to send.  With the popularity of cell phones and other messaging devices growing, it is all the more important to raise awareness about the problems that can occur with these instruments.  However, I think it should also be important for parents to be able to recognize signs of inappropriate behavior and not be naïve, just as teens need to distinguish when enough is enough to prohibit unhealthy relationship behaviors..  Overall, I believe the PSA successfully displayed the factors and effects of textual harassment.
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