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Rhetorical Analysis
     A teenage girl sits down in front of her computer and logs into Facebook. Immediately, she notices several messages sent from a user who is not her friend. She reads these messages and tears well in her eyes; the messages are hostile and contain several insults. Upon further investigation, she realizes that it is an account set up by girls who used to tease her in school. Situations such as these, called cyberbullying, are becoming increasingly prevalent in today’s schools. In fact, bullying in the classroom or school setting is uncommon. It is much easier for students to harass one another online; the bullies do not see their victim’s faces and the victims are accessible at any given time. This is becoming such an issue in education that many schools have policies set up to target and eliminate cyberbullying. Other agencies, such as the Ad Council, have identified the issue as a severe problem and have taken several steps toward eradicating it, including creating public service announcements (PSAs). One in particular is effective in presenting the problem. The “Cyberbullying – Talent Show” PSA by the Ad Council is effective because of its choice of characters, the simplicity of the message, and the text at the end asking a logical question. 
     The PSA centers around two characters: Lindsey and Patty. During a school talent show, Lindsey gets up in front of the school in a gymnasium. Though it would appear that Lindsey is about to recite a poem or perhaps sing a song, she begins a litany of insults against another student, Patty. What makes this PSA so effective are the actors chosen. The only adult seen is the teacher at the beginning who introduces Lindsey. The rest are adolescents. This works to the PSA’s advantage because of its target audience. While some adults probably engage in cyberbullying, the vast majority are school-age teenagers. They spend more time on the Internet than any group and are the majority audience for social networking websites like Facebook or MySpace. If the PSA actors were all twenty- and thirty-year-olds, adolescents and teenagers would be less likely to pay attention to the PSA, much less learn anything from it. Additionally, the actors in the PSA are believable, even if the situation isn’t. Lindsey does not berate Patty or exaggerate her performance. Instead, she remains coolly distant, much as cyberbullies are. Lindsey lists all of Patty’s flaws and even makes fun of her father by saying, “Her dad doesn’t work. They have no money” (Ad Council). In doing so, Lindsey represents those who cyberbully, as the people who engage in it would not see themselves as a bully and thus would not identify with someone who was obviously attacking another. The actors in the audience accurately portray the discomfort that bystanders often feel, with the students looking around uncertainly and sharing fleeting glances with one another. The actress who plays Patty does so with the hurt of one who is singled out. In this sense, every teenager can identify with Patty. Even if a student had never been bullied, nearly every adolescent feels ostracized in some way. Having the target audience of school-age and internet-savvy students relate to the characters of the PSA assist in bolstering the effectiveness of the PSA.
     Additionally, the simplicity of the message aids in reaching the audience. With the attention span of teenagers dwindling, a PSA with multiples messages or even multiple images would be to complex to be memorable. This PSA, however, takes place in one room and only one person speaks: Lindsey. There is no background music or noise to distract from the focus of the PSA: what Lindsey is saying about Patty. The silence that surrounds Lindsey’s words helps the viewer to focus solely on the words and the obvious effect they are having. Any sort of noise during that part of the PSA would distract from the message and the audience would turn away, having gathered nothing. The message, however, is simple and its delivery is unimpeded. The 8-second silence that follows Lindsey’s speech and the camera focusing only on the microphone allows the viewer to absorb Lindsey’s words and witness the effect they have on Patty (Ad Council). This simplicity is furthered by the absence of a voiceover, which is a rather common technique in PSAs. In this particular PSA, however, there is no voiceover. The only sound that accompanies the final text at the end is someone pressing the “Enter” button on a keyboard. This allows the audience to focus on the text at the end as well as make the correlation of using computers. This PSA was not about bullying in general but rather cyberbullying, and the addition of computer-related noises drives that notion home. 
     Finally, the PSA utilizes logos at the very end of the video. This ultimately provides the credibility of the PSA, which leads the audience to think about and follow the PSA’s original intent. After Lindsey walks off stage, there is silence for 8 seconds and then text appears on the screen. It reads: “If you wouldn’t say it in person, why say it online? Delete Cyberbullying. Don’t Write it. Don’t Forward It” (Ad Council). The simple question leads the audience back to the situation in the PSA; most would not do what Lindsey did. Many would, however, post what Lindsey said online. The utilization of mere logic in this situation forces adolescent and teenagers to question why they would partake in cyberbullying. The implementation of “If you wouldn’t do A, and A is just like B, why do B?” logic is beneficial. Teenagers would not have to think too in-depth about this, especially having seen the ridiculousness of Lindsey’s anti-Patty speech. Additionally, the PSA includes the idea of not forwarding it, thereby implying that forwarding something is just as bad as having written it in the first place. These subtle implications and implementation of logic at the end of the PSA effectively communicate the PSA’s message and influences its audience to do the right thing and not cyberbully classmates. 
     The problem of cyberbullying is becoming a widespread epidemic. Students everywhere are experiencing harassment online and it is not, as originally feared, from strangers. Instead, this persecution occurs from a student’s classmates and even friends of the student. This is seen in the Ad Council’s “Cyberbullying – Talent Show” public service announcement. The acknowledgement and awareness of others and the use of simple logic, however, can resolve this situation. It is a situation of which students and parents alike are aware and one that must be completely eliminated. The advent of public service announcements and the proliferation of websites about cyberbullying are spreading the knowledge about this dangerous topic that occurs all too frequently in junior highs and high schools across America. 
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